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1. It makes a shorter walk for the politicians building telecom networks with a utility in the picture.
2.
These small, mostly rural cities are frequently in parts of the country that tend to be losing population or are growing at a rate below the national average.

3. Fiber can become a big selling point in bringing in new business such as health care facilities or call centers.

4. The carriers know how much they are losing in revenue and as long as the attorneys’ fees are lower than those figures, they have nothing to lose in going to court, lobbying legislators, etc. – if only just to slow munis down for a time.

5.
For municipalities in general, if one looks at the continuum, a lot of them start out by hooking up with fiber between anchor-tenants, such as non-profits and the public sector companies.

6 The biggest pitfall in the space is that with all of the political issues, the munis have longer sales cycles than even the RBOCs.

7. 
No two cities are alike in constructing business and network models.

8.
It should be noted that the munis were as a group disappointed with the release of the NOFA as part of the broadband stimulus package.

9.
The bloom is kind of coming off of the attraction to Wi-Fi by the municipalities.

10.
Alcatel-Lucent has been very aggressive in this market segment because it has several cards to play.
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